
Good ideas put into practice.

OVERVIEW 2020 THINKING BEYOND THE OBVIOUS

Relative importance in 2020, so far
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THE STATE OF RETAIL

MARCH 16, 2020 THRU OCTOBER 15, 2020

U.S. SHUTS DOWN ON MARCH 16TH
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INITIAL REACTION FROM RETAILERS
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WINNERS (ESSENTIAL BUSINESSES):
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THE STATE OF RETAIL
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LOSERS (NON-ESSENTIAL BUSINESSES):
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2008 FINANCIAL CRISIS HAD CREATED STRESS FOR RETAILERS—COVID EXACERBATEDIT
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SUCCESSFUL RETAILERS CONSTANTLY EVOLVED, SO “AT RISK” RETAILERS WEREEXPOSED
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Also available as part of the eCourse
The Commercial Leasing Industry Re-Imagined

First appeared as part of the conference materials for the
2020 Bernard O. Dow Leasing Institute session
"Updates and Insights into the Retail Sector"

http://utcle.org/ecourses/OC8561

