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« Intellectual Property: Property (as an idea, invention, or process) that
derives from the work of the mind or intellect.

Merriam-Webster Dictionary

*IP provides legal rights for things that people create that are not tangible
(e.g., ideas)

*IP provides a reward for invention

*IP promotes the sharing of inventions and ideas ] )
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What is Intellectual Property?

« Intellectual property (IP) refers to creations of the mind, such as
mventions; literary and artistic works; designs; and symbols,
names and images used 1n commerce.

« IP 1s protected in law by, for example, PATENTS,
TRADEMARKS, COPYRIGHTS, which enable people to earn

recognition or financial benefit from what they invent or create.

« By striking the right balance between the interests of innovators
and the wider public interest, the IP system aims to foster an
environment in which creativity and innovation can flourish.
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Types of Intellectual Property...

 Patent your inventions and technology (is it new, useful and
nonobvious?)

« Trademark your business/product names ASAP, start creating brand
loyalty. Check to see if your current or future name is in use: local, state,
federal? Is someone else already using that name?

 Copyright your manuals, brochures, works of art, literature, other work
of authorship that you produce or create
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INTELLECTUAL PROPERTY SYMBOLS & MARKINGS

Trademarks and Servicemarks

e A TRADEMARK is a word, name, symbol, or device that is used
in trade with goods to mdicate the source of the goods and to
distinguish them from the goods of others.

o A SERVICEMARK is the same as a trademark excell)t that 1t

identifies and distinguishes the source of a service rather than a
product.

e The terms “trademark” and “mark” are commonly used to refer to
both trademarks and servicemarks. Marks can be words, designs,
or even colors or sounds as long as they identify a source

e Trade dress (distinct packaging; appearance)
» ® symbol for federal registration only, TM for other

« RIGHTS: Common law < State TM < Federal TM
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