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Laws Affecting “Publicity ” and Other Rights
on Social Media
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Contract — “Facebook” Terms of Service

“You retain your rights to any Content you submit, post or display on or through
the Services. By submitting, posting or displaying Content on or through the
Services, you grant us a worldwide, non-exclusive, royalty-free license (with the
right to sublicense) to use, copy, reproduce, process, adapt, modify, publish,
transmit, display and distribute such Content in any and all media or distribution
methods (now known or later developed).” - ’

If you collect content and information directly from users, you will make it clear
that you (and not Facebook) are collecting it, and you will provide notice about
and obtain user consent for your use of the content and information that you
collect. Regardless of how you obtain content and information from users, you
are responsible for securing all necessary permissions to reuse their content and

information. - facebOOk

“You give us permission to use your name, profile picture, content, and information
in connection with commercial, sponsored, or related content (such as a brand you
like) served or enhanced by us. This means, for example, that you permit a business

or other entity to pay us to display your name and/or profile picture with your
content or information, without any compensation to you.” - facebook
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